
 

  1/3 
 
 Your contact: 

Antje Lewe, phone: +49 511 938 1304 

 

Automotive Power Transmission System Aftermarket 
Parts Available under Continental Name with Immediate 
Effect 

 

• Brand shift – timing belts, multi V-belts and fitting tools will be sold under the Continental 
brand name in the future rather than ContiTech 

• New, globally harmonized packaging design will ensure greater clarity on distributors’ 
shelves 

Hanover, October 23, 2018. Technology company Continental is carrying out a brand shift in the 

drive system aftermarket. Effective immediately, components such as timing belts, timing chains, 

accessories and tools for automotive workshops will no longer be sold under the ContiTech brand, 

but will instead be distributed under the Continental name.  

In doing so, Continental is pooling its in-house expertise in original and aftermarket equipment for 

automotive drive systems under a single strong brand. Rolf Sudmann, who is responsible for the 

aftermarket business for drive systems at Continental, explains why that makes sense: “The 

automotive innovations of today are the workshop business of tomorrow. Thanks to our 

corporation-wide synergies, our customers can have confidence in our ability to promptly adapt 

current OE trends to the special needs of the aftermarket. That means we can offer demand-driven 

solutions that will prove a hit for distributors with their workshop customers.”  

During the brand shift, Continental has also updated its packaging design, with large-format 

images on the boxes illustrating which products they contain. Furthermore, the packaging is 

unaffected by oil and dirt, meaning that important information retains long-term legibility even in the 

harsh conditions that are part and parcel of workshop life. The popular QR codes providing a 

cross-reference to free-of-charge installation tips and additional services are included on the new 

packagings, too. Distributors will also benefit from the new design because they can now distribute 

all aftermarket parts for automotive drive components from Continental under the same brand. 

“That will definitely ensure greater clarity on the shelf,” says Sudmann.  
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Caption 

 

Rolf Sudmann, responsible for the aftermarket business in the Power Transmission Group at 

Continental, with the new packaging. 
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Continental develops pioneering technologies and services for sustainable and connected mobility of people 
and their goods. Founded in 1871, the technology company offers safe, efficient, intelligent, and affordable 
solutions for vehicles, machines, traffic, and transportation. In 2017, Continental generated sales of €44 
billion and currently employs more than 243,000 people in 60 countries. 

ContiTech is one of the world’s leading industry specialists. The Continental division offers its customers 
connected, environment-friendly, safe and convenient industry and service solutions using a range of 
materials for off-highway applications, on rails and roads, in the air, under and above the ground, in industrial 
environments, for the food sector and the furniture industry. With around 47,000 employees in 42 countries 
and sales of some 6.2 billion euros (2017), the global industrial partner is active with core branches in Asia, 
Europe and North and South America. 
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